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Driving carbon negative car 
rentals to even greater heights

UFODrive is the world’s first all digital, all 
electric car rental and shared mo-bility 
firm. In just two years it had achieved 
extraordinary growth – even dur-ing the 
global pandemic the company grew by 
108% – pioneering the use of a zero carbon 
fleet to make a significant impact on global 
emissions. With 17 locations active in eight 
European countries, it was turning its sights 
on the United States, with a further 20 
locations signed up and ready to go, and had 
embarked on a crowdfunding campaign to 
finance the next wave of growth.

“The team quickly understood our 
brand and developed a targeted 
digital campaign that helped 
support our funding round. We 
were impressed by their ability 
to create compelling content that 
helped tell our story. Their passion 
for our brand was reflected in their 
commitment and delivery of the 
campaign with excellent feedback 
and communication from the team 
throughout.”

STEPHEN MORRISSEY
Chief Development Officer - 
UFODRIVE



Strategic objective
Gain wider recognition for its technical expertise and the benefits it could bring to a bigger client base.

Need
Having already hit their crowdfunding target of £1.5million, UFODrive want-ed to run an auxiliary promotional 

campaign, aimed specifically at large in-vestors, to boost their funding pot as much as possible in the remaining 

time. 

Response
The sheer efficiency, user experience and carbon neutral impact of UFODrive’s already proven concept got 

us excited. This was something we could promote with a passion.

The need to engage a very specific investor audience meant we needed a hook to draw readers in before 

delivering the investment message. We came up with a theme of ‘The biggest mobility revolution since the 

Model T Ford’ and wrote an article about the death of the internal combustion engine – 100 years on from 

Ford’s own revolution. A second article took a more direct ap-proach in listing the reasons for investing in 

UFODrive.
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We managed a campaign of sponsored LinkedIn posts to promote these ar-ticles and a 

short video, which we scripted and produced. We also wrote and delivered supporting 

emails.

Services completed for UFODrive included:-

·  Content writing

·  Script writing

·  Video production

·  Emails

·  Social media marketing

·  Analytics and reporting

Outcome
Our four social posts received 101 likes and engaged 33 new followers 

from a very niche targeted audience. UFODrive closed its crowdfunding 

cam-paign with a total pot of £xxx – £xxx in excess of the initial target. 

The com-pany is now rolling out its latest wave of locations and 

expanding its Net Ze-ro fleet around the world.
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